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To all the BarleyGreen lovers; with whom 1 share the corﬁmon bond with of living a clean, healthy “green” lifestyle.

T have had the distinct pleasure of sharing BarleyGreen™ with you and I sincerely express my thankfulness to you. This is
a world-renowned breakthrough product which is one of many health “functional” food product developed by me and a dedi-
cated staff of researchers, scientists and nutritionists. :

As you know, it has been distributed via AIM for over 20 years and has demonstrabiy contributed to peoples’ health as is
evidenced by the multitude of life changing testimonials received. I had always trusted in AIM’s statement of commitment,
“Dr. Hagiwara, a Partner Forever.” As such, I disclosed to AIM and Mr. Itami all of my scientific research. In addition, I
shared a multitude of information including my proprietary literature and lectures held throughout the world in order to sup-
port your activities with AIM; as well as Mr. Ttami5s.

Although you are formally or currently a distributor with AIM, I also believe that you are a “missionary” who maintains a
desire to contributing to the development of a healthy green world. The comerstone of this foundation can be resurrected by
sharing BarleyGreen with others.

Recently I had been informed that AIM, in partnership with a Dairy cooperative in New Zealand, was starting the pro-
duction and marketing of a product to replace BarleyGreen. Following my life philosophy, which is to have faith in people and
to maintain relationships with trusted friends and partners, I have sincerely made my best efforts to keep my relationship with
both AIM and Mr. Itami. While I do not believe in criticizing the efforts of others, I can only express that over 25 years of
research coupled with tens of millions of dollars in development, product refinement and cultivation optimization techniques
has positioned BarleyGreen as the standard trusted brand in the marketplace, with unparalleled balanced efficacy.

However, AIM was already in the final stage of launching their new product and it was too late to reach any agreement.
Therefore, I (and my research organization) will no longer be partnering with Aim on BarleyGreen or any other products cur-
rently in development; which will address illnesses such as diabetes, obesity etc. Instead, 1 have made the decision to make
these products available directly to you, the core loyal consumer, through our new company YH International, a division of
Green Foods Corporation. This is a key part of a global network of related business firms associated with my multi-country
research and development teams.

! appreciate all of your acivities, and your contribution to soc_iety, by being loyal consumers of BarleyGreen and sharing
its” “magic” with others. T hope yon will continue to pursue your nioble mission and to embrace my philosophy of contributing
to people’s happiness and health, by joining the new YH International Company. By joining me and YH International, you will
be a part of a family which will help you not only reach your health goals but your financial goals as well (a very lucrative com-
pensation plan which is significantly more attractive than others in the industry).

I have also developed, with the highly sophisticated research staff, a new and improved BarleyGreen which I would like
to send as my gift to you. We have also developed a new and exclusive line of nutritional products which are targeted to help
combat those chronic adult diseases caused by lifestyle and an unhealthy environment.

I appreciate your understanding and cooperation, and wish you to stay a “Partner Forever” with mutual efforts and unbri-

dled passion and leadership.
Sincerely,
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Chairman, Green Foods Corporation
Visiting Professor at University of California



